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Why Should You Care?

If your business isn't showing up when people search for services you offer, you're missing opportunities
every day.

A Google Business Profile helps customers:

v Find you

v/ Trust you

v/ Contact you

v/ Visit you

v/ Choose you
And the best part?

It's completely free.

Before You Start

Before you dive in, here are three things worth knowing. They’ll save you time and set the right
expectations.
1. Google does not guarantee rankings.

No tool, guide, or consultant, including this one, can promise a #1 ranking. Google’s local results change
constantly based on searcher location, competition, and Google’s own systems. This guide will help you build
the strongest possible profile. It can’t promise a specific result.

2. Google chooses your verification method.

You can’t pick how you verify your business. Google decides which method (video, phone, email, postcard,
or live video call) is available to you based on your business type and other factors. If the method you
expected isn’t offered, that’s normal.

3. Most businesses can do this themselves.

You don’t need to hire an SEO agency to claim, verify, and optimize your Google Business Profile. It takes
time and attention, not specialized expertise. This guide walks you through the entire process.
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b No ranking
- guarantees.

o No ranking guarantees.

Google doesn’t promise #1 rankings.
Focus on building the strongest
profile you can.

Google chooses

your verification
b method r]/

Google chooses your
verification method.
Most businesses You can't choose how you verify—Google
v can do this decides which methed is available.
themselves. /

A
)

Most businesses can do
this themselves.

You don't need an agency—just time,
attention, and a step-by-step guide.

; &,\
L%

A

% Near Me Master Tip

Keep this page in mind as you read. It will help you set realistic expectations and avoid chasing promises
that no one, including Google, can actually make.
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1. What Is Google Business Profile?

Google Business Profile (GBP) is a free listing that controls how your business shows up on Google Search,
Google Maps, and other Google experiences.

Think of it as your digital storefront. When someone searches for your business, or for a service you offer,
your profile helps Google decide what to show them, and gives them an easy way to reach you.

Unlike a plain directory listing, your profile is interactive. Customers can:

e Call your business

e Visit your website

e Get directions

® Read and write reviews

e View photos and videos

e Browse your products or services

® Ask questions

e Book appointments (for eligible businesses)
e See your hours and updates

For many customers, this is the first impression they get of your business.

What Customers Can Do

From Your Google Business Profile

View Photos
Browse photos of your
business, products,
and more.

Call

Tap to call your
business directly.

o : Your Business v
Visit Website 4.8 (128) Wy Browse Products

" Local Business
Go to your website Explore products or

to learn more. i OVERVEW  PHOTOS  REVIEWS  ABOUT services you offer.

Get Directions | @ @

Call Website Directions Reviews

Ask Questions
Get turn-by-turn Send a question and

directions to your C\ e "\ (J get answers from you
business. E/ \9/ 3

or your team.
Photos Products Questions Book

0066

Read/Write Reviews ' | Book Appointment
See what others say Schedule an appointment
or leave your © 123 Main St, Anytown, USA or reservation with

own review. just a few taps.

Open - Closes 6 PM ~

e Official Google Guidance

Google describes Business Profile as a free tool that helps businesses manage how they appear on
Google Search and Google Maps. Business owners can update information, respond to reviews, upload
photos, publish updates, and interact with customers.
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Formerly “Google My Business”

Google renamed Google My Business to Google Business Profile in late 2021. You'll still hear “GMB” used
out of habit. This guide uses the current name throughout.

Who Should Have One?

Almost any business that interacts with customers, whether they visit you or you go to them:

e Restaurants, salons, and retail stores

e Medical, dental, and legal practices

e Plumbers, electricians, HVAC, and roofers
e Auto repair, cleaning, and pet services

® Service-area businesses that travel to customers

GBP vs. a Website: Do You Need Both?

Yes. They do different jobs and work best together.

Helps customers find you locally Gives customers detailed information

Appears in Search and Maps Appears in organic search results
Displays reviews Builds authority and trust
Supports calls and directions Supports conversions and lead generation

Limited customization Complete control over content and branding

Google Business Profile @ Website

What Each Asset Does Best @

: G Google Business Profile E Website ;

Helps customers find you locally

Shows your business to people
searching nearby.

Appears in Search and Maps
Your profile shows up in Google Search
and Google Maps.

Displays reviews
Customer reviews and ratings build

social proof instantly.

Supports calls and directions

(]
B%

2 R
@ O ©

Gives customers detailed information

Share in-depth details about your business,
services, and offerings.

Appears in organic search results

Your site ranks in organic search and
brings in long-term traffic.

Builds authority and trust
High-quality content and a professional site
strengthen credibility over time.

Supports conversions and lead generation

=
Customers can call you directly or get & ﬁ’l Designed to turn visitors into leads or
directions with one tap. customers through forms, CTAs, and more.
1
Limited customization o ’ Complete control over content and branding |
You can update key info, but customization -0— ¥) You decide how your brand looks, feels,
options are limited. and what your audience experiences.

'Q' Best Results? Use Both. Your Google Business Profile gets you found locally. Your Website turns that interest into lasting relationships.
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GBP vs. Google Local Services Ads

These two get confused often, but they’re not the same thing.

Google Business Profile Google Local Services Ads

Free Paid advertising platform

Available to most businesses Available only in eligible
industries and locations

Improves local visibility Generates paid leads

Appears in Search and Maps Appears above traditional
search results

Builds long-term presence Focuses on immediate lead
generation

Many businesses use both: GBP builds long-term visibility, while Local Services Ads can add lead volume.

Why It’s the Foundation of Local SEO

Google uses information from your profile to understand what your business does, where you operate, who
you serve, and how customers respond to you. The more complete and accurate that picture is, the easier it
is for Google to connect you with relevant local searches.

e Industry Consensus

Most experienced Local SEO professionals consider Google Business Profile the single most important
asset for local search visibility, often with more impact than small technical changes to a website alone.

% Near Me Master Tip

Don’t treat your profile as a “set it and forget it” task. Businesses that keep photos, hours, and
information current tend to make a stronger impression on both customers and Google.

— What You Should Do Next

v/ Search Google for your business name to see if a profile already exists.

v/ Bookmark business.google.com so it’s easy to find later.

v/ Jot down your official business name exactly as it appears on your storefront or paperwork.

v/ Decide whether your business is a storefront customers visit, or a service-area business that travels
to them.
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2. How Google Business Profile Works

Your profile isn’t a static listing. It’s a business record that Google updates continuously using information

from you, your customers, and other sources across the web.

Here’s the process from start to finish.

Business Owner

You manage and
update your business
information, services,
photos, and reviews.

One profile. Many places. More visibility.

Google Business
Profile

Business information
Hours & services
Photos & videos

Reviews

Updates & posts

e xBEoOoD

Products & offers ‘
N e e
Your single source of truth

that powers your presence
across Google.

@ The Result

Step 1: You Create or Claim Your Profile

(—)

R

2

+ @O 9O @

One optimized Google Business Profile increases your visibility, builds trust,
and helps customers find and choose your business—across every Google surface.

Google Search
Your profile helps you
show up in local search
results.

Google Maps

Your profile appears in
Maps when people search
for businesses nearby.

Knowledge Panel
Your business details show
up in the panel on the
right side of Search.

Al Overviews

Your business information
can be referenced in Al
generated overviews.

Al Mode

Your profile data helps Al
give helpful, accurate
recommendations.

Google Business Profile Ecosystem

Google Q
Joe's Coffee Shop

4.8 %k (128)
Coffee Shop - Open

Joe's Coffee Shop =
48 ok k& (128)
Open - Coffee Shop

Joe's Coffee Shop
4.8 % & k& & (128)
Coffee Shop

Overview  Reviews  Photos  About

+ AlOverview

Joe's Coffee Shap is a highly
rated local coffee shop known i
for its cozy atmosphere and

friendly service.

Q. Best coffee shop near me Q

Joe's Coffee Shop is a top-rated
choice nearby!

G?B+ Q@

Google may already have information about your business from public sources or previous owners. Claiming
your profile gives you control over it.

Step 2: Google Verifies Your Business

Verification confirms you’re authorized to manage the business. Depending on your business, Google may

offer:
e Video verification
e Phone
e Email
e Postcard (less common than in past years)
e Live video call
e Search Console verification (in some cases)

e Official Google Guidance
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Verification methods vary based on business category, location, account history, and risk assessment.
Business owners cannot choose every verification option; Google decides which are offered.

Google Business Profile Verification Flow

The steps from creating your profile to getting verified on Google.

o (2]

Create Google Chooses
Profile Verification Method

|
oG

Google determines the
best verification method
available for your
business based on
eligibility and other
factors.

Add your business
information and
create your Google
Business Profile.

Google Offers One
or More Methods

(if available)

Video
Record a short video to
prove your business exists.

Live Video
Join a live video call with
a Google representative.

Phone
Receive a verification code
by phone call.

Email
Receive a verification code
via email.

Postcard (if offered)
Receive a postcard with
your verification code.

Google will show you the methods

that are available for your business.

(4]

Verified!

Once verified, your
Business Profile is
live and can appear
across Google
Search, Maps, and
other Google services.

@ Good to Know You can't choose your verification method. Google decides which options are available to you.

Step 3: You Complete Your Profile

Once verified, you can add the details that help customers understand your business:

e Business name and categories
e Address or service areas

e Phone number and website

e Business hours

e Products and services

e Attributes

e Photos and videos

e Business description

e Opening date
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e Appointment links

Business Information You Can Add
to Your Google Business Profile

Phone Website Hours

Add your business Add your website Set your business
phone number so so customers can hours so customers
customers can call learn more and know when you're
you easily. visit your site. open.

Photos Reviews Services

Add photos of your Collect and respond List the services you
business, products, to reviews to build offer so customers
team, and more to trust and attract know how you
show what you offer. more customers. can help.
Products ® Attributes A Opening Date
Showcase your Highlight important Share when your
products and help b attributes like business opened to
customers discover accessibility, Wi-Fi, tell your story and
what you sell. or family-friendly. build credibility.

Keeping your information accurate and up to date helps customers trust you
Keep It Updated i ol : - a % m
and helps your business show up more often on Google. ' I D .

Step 4: Customers Interact With Your Business

Your profile becomes a place where customers read reviews, call, request directions, view photos, ask
guestions, and more.

These interactions help you understand how people engage with your business. Google may use various
engagement signals to improve its own products, but it does not disclose exactly how every interaction
affects rankings.

Step 5: Google Continuously Updates Information

Google doesn’t rely only on what you enter. Information may also come from customers, Local Guides,
third-party data providers, government databases, your website, and public records.

That’s why it’s worth checking your profile regularly for unexpected changes.

Insights and Performance

Your profile includes performance reporting so you can see how customers find and interact with your
business, such as search queries, calls, website clicks, direction requests, photo views, and messages (if
available).

These insights help you spot opportunities. They aren’t a scoreboard for rankings.
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Performance Overview

1,248

Total Interactions

May 1 May 8 May 15 May 22 May 29
Searches Calls Website Clicks Direction Photo Views Messages
Requests
562 203 198 152 96 37

B @ & G ®

Search Queries Calls Website Clicks Direction Requests Photo Views Messages
See what terms Track how many See how many See how many See how often See how many
customers use to customers call people visit your customers request customers view messages you
find your business. your business. website. directions to you. your photos. receive (if available).

* Near Me Master Tip

Review your profile regularly, and update it whenever your business information changes. Periodic

checkups also help you catch suggested edits, incorrect hours, or outdated information before
customers notice them.

— What You Should Do Next

v/ Claim your profile if it already exists, or start a new one.

v/ Note which verification methods your business type usually qualifies for, so you’re not caught off
guard.

v Block out 30-60 minutes to complete your profile fields in one sitting.

v/ Check your current profile (if you have one) for suggested edits you haven’t reviewed.
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3. Why Google Business Profile Matters

A large share of Google searches have local intent. People aren’t just browsing. They’re looking for a business
to call, visit, or hire.

Your profile helps you show up at the exact moment someone is ready to act, and it’s free to create and

maintain.

It Increases Your Visibility

When someone searches “coffee shop near me,

" “emergency plumber,” or “family dentist,” Google often

shows local business results before traditional website listings. Without a profile, you have far fewer chances
to appear in those results.

Google

Search Results Example

Your Google Business Profile can appear in multiple places across Google.

coffee shop near me

S Al Maps Images Shopping News Videos  More
About 1,240,000,000 results (0.46 seconds)
Places : Rating + || Hours =
Bluebird Coffee Co. ©
47 (512) - Coffee shop
Website
123 Main St, Austin, TX
Open - Closes 7PM &
Local Dine-in - Takeout - No delivery Knowledge
Directions
Pack Panel —>|
355 local Foxtail Coffee () Detailed
46 -4 (385) - Coffee sh i i
businesses o (E80)": Cofleeahop . information
200 West Ave, Austin, TX about the
that match
Open - Closes 6PM P P
your search. Dine-in - Takeout - Delivery ]
Directions business.
Houndstooth Coffee (4]
45 (1.2K) - Coffee shop Website
401 Congress Ave, Austin, TX
Open - Closes 8PM -3
Dine-in - Takeout - No delivery Oitecisha
More places -

@ v

om 3 search » find_ p i

Top 10 Best Coffee Shop Near Me - May 2024 - Yelp

Best Coffee Shop near you in Austin, Texas. 1. Summer Moon Coffee. 2. Cherrywood

Ce 3. Merit Coffee. 4.

Local Pack

Shows top local businesses with key info and quick actions.

It Builds Trust

Coffee. 5. Better Half Coffee & Cocktails.

G

Knowledge Panel

Displays comprehensive details, reviews, photos,
hours, and more for the selected business.

See photos

Bluebird Coffee Co.

(512) - $ - Coffee shop i

a7

@ Website & Diretions  [] Save %, Call
Address: 123 Main St, Austin, TX 78701

Hours: Open - Closes 7PM «

Phane: (512) 6551234

Menu: bluebirdcoffee.co/menu

Order: toasttab.com

Suggest an edit

Popular times ® Tuesdays ~

;““E”mﬂpﬁggmﬁ“;

Reviews @ Write areview  Add a photo
"Amazing coffee and cozy atmosphere!
The staff is always so friendly.”
View all Google reviews
Google Maps

[
= 3
options near them.

Visual map of local results so searchers can explore

o
w9
|
OLD WEST
AUSTIN @’ Houndstooth
y (Caffee
Bluebird |
CENTRAL
Caffea Co. AUSTIN Google
\ L
? Maps
WEST CAMPUS Map view
Texas Capitol 9 with local
results.
y DOWNTOWN
f AUSTIN i)
] Foxtail
4 ¥ Coffee
& Z1LKER " 4 o [ET AUSTIN
Yy N e,
P § gy,
F <
Better Half &
(Coffee & Cocktails "‘5"
SOUTH
!5 CONGRESS f”a.mﬁ
S
v Merit Coffee
® g+
4 F
4 =
&
@ Map data £2024 Google

Q

Customers expect to see reviews, hours, photos, and contact information before they choose a business. A
complete profile makes yours look established and trustworthy.
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-

Trust Signals Customers Look For .

These key signals help customers feel confident choosing your business.

Qe 9@

Reviews Hours Photos Contact Info Directions Recent Updates
Positive reviews Accurate hours Photos showcase Clear contact Easy access and Updates and posts
build credibility help customers your business, details make it directions help show your business

and influence know when products, and easy for customers customers find is active, relevant,
customer you're open and atmosphere. to reach you. you without and engaged.
decisions. available. friction.

It Drives Real Actions

Customers can call, get directions, visit your website, or book an appointment directly from your profile,
often without visiting your website first.

. Customer Actions

. . /
- Easy ways customers can connect with your business. =

Q i
Call Directions Website Book Appointment
Speak with us Find us with Visit our website Schedule a time
directly. easy directions. to learn more. that works for you.

It Supports Al Search

Al-powered search relies on trustworthy, consistent business information. A complete, accurate profile helps
search engines and Al assistants understand your business, its location, services, and reputation.
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e Industry Consensus

Experienced Local SEO professionals generally treat Google Business Profile as a core business asset
rather than a one-time marketing task. Regular updates, review management, and completeness are
widely believed to support stronger local visibility over time.

% Near Me Master Tip

Many businesses spend money on ads while overlooking the free visibility available through their
profile. Before increasing your ad budget, make sure your profile is fully filled out.

— What You Should Do Next
v/ Search a few of your own “city + service” keywords and see who currently shows up.
v/ Compare your profile completeness to a competitor who ranks well.

v/ Add or update at least one trust signal this week (a photo, an hour correction, or a review
response).

Near Me Master - Page 14 of 43 - Table of Contents


https://nearmemaster.com

Google Business Profile: The Complete Guide for Beginners (July 2026)

4. Where Your Business Appears

One profile can show up across several Google products. Here’s where customers are most likely to
encounter your business.

Google Search

Your profile can appear when someone searches your business name, a service you offer, or a local search
like “pizza near me.” Depending on the search, Google may show a Business Profile, Local Pack, or

Knowledge Panel.

Google Maps

Customers use Maps to find nearby businesses, compare reviews, check hours, call, and get directions. A
complete profile improves your chances of being found here.

= coffee shop near me 4 X

o Central Park o

Maple g City Library

Sunrise Coffee Co.

o Riverside 48 (512) ;
Walk Main Street @
el Coffee shop - $$ Boutique

Oak Ave

Pine gt

The Corner
Bakery Q
Main ¢
Green Leaf
Market Q Pine Street @
Parking

Sunrise Coffee Co. <
4.8 (512) - $$
Coffee shop 9 Call
Open - Closes 7 PM
123 Main St, Anytown, USA 12345 @ Website

(lllustrated example)
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University of Maryland,

. = At s
s . Hnty
The Coffee Shap 1 Nearby restaurants ; I Hotels Thingstode ¥ Bars | & Coffee = B Takeout ?? Groceries
B . — o > h str
Yy
»
% )
% £
¥
% © 4 &
i § o,
3 The Quad
UMBC Information -r? & '»Q,‘ ?'a
Technology and... <
'y ”
The Coffee Shop UMBC Tennis Courts' €
a
a7 (15) - $1-10 5
Cafe - & 69,
%
) § (] o
Owerview Reviews About
=
% =)
° n] @ B < a Joseph Beuys %)
x> 4 _ Sculpture Park %
Directions Save Nearby Send to Share ¥ UMBC
| M
phene Drive b The Coffee Shc;p ° o o
4.7 (18] na®
w. Cafe- & -$1-10 s
+ Dine-in- + Takeout- X Delivery > # s Closed-Opans 7:30AM Tue
Hilltop cir
@ Information Technology Engineering, 1000 q
Hilltop Cir, Baltimore, MD 21250 # 4
Located in: Administration Building
'
@ Closed - Opens T:30AM Tue  ~ ;E
(3
(O] $1-10 per person §
= Reported by 3 pecple e
@ di Primacare Companions o
flew.canGomaampLs.com ¥ Alumni Field at umae (€
%.  (410) 455-1000
The CERA Trail (G} t
i+ 773P+5J Baltimare, Maryland J B UMEG softballstadium ()
~
@) Claim this business
+ -
-
) -
# Suggest an edit
+
Photos & videos B 0 iy
@
o
2
4 |
Food & drink Google Maps
g P

(Real example)

Local Pack (Map Pack)

The Local Pack is the group of business listings that often appears near the top of local search results, ahead
of traditional organic listings.

Knowledge Panel
When someone searches for your business by name, Google may show a Knowledge Panel with your
information, reviews, photos, and hours. For many customers, this becomes your digital storefront.

Al Overviews and Al Mode

Google is increasingly folding local business information into Al-powered search experiences. Accurate
information and a trusted online presence make it more likely that Al systems reference your business
appropriately.

Other Google Experiences

Your information may also surface in Google Assistant, voice search, Android Auto, and Google Travel (for
eligible businesses).
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Business Owner

You manage and
update your business
information, services,
photos, and reviews.

@ The Result

* Near Me Master Tip

Google Business Profile: The Complete Guide for Beginners (July 2026)

One profile. Many places. More visibility.

Google Business
Profile

Business information
Hours & services
Photos & videos
Reviews

Updates & posts

Products & offers

«eo*BOD

p i

Your single source of truth
that powers your presence

across Google.

One optimized Google Business Profile increases your visibility, builds trust,
and helps customers find and choose your business—across every Google surface.

(—)

fiel

i O )

+

Q

Google Search
Your profile helps you
show up in local search
results.

Google Maps

Your profile appears in
Maps when people search
for businesses nearby.

Knowledge Panel
Your business details show
up in the panel on the
right side of Search.

Al Overviews

Your business information
can be referenced in Al
generated overviews.

Al Mode

Your profile data helps Al
give helpful, accurate
recommendations.

Google Business Profile Ecosystem

Google Q
Joe's Coffee Shop
48 XXHAR (128)
Gpen - Coffee Shop

Joe's Coffee Shop —
4.8 %k &K (128)
Coffee Shop

Joe's Coffee Shop
48 dok ok (128)
Caffee Shop - Open

Overview  Reviews  Photos  About

+ Al Overview

Joe's Coffee Shop is a highly
rated local coffee shop known e
for its cozy atmosphere and

friendly service.

Q, Bestcoffee shop near me Q

Joe's Coffee Shop is a top-rated iz
choice nearby!

G?B+ @

Think of your profile as the source of truth for your business on Google. Keeping it complete and
current improves consistency everywhere Google chooses to display it.

— What You Should Do Next

v/ Search your business name on Google and see which of these surfaces currently shows up.

v/ Check whether your Knowledge Panel (if you have one) shows accurate hours and contact info.

v/ Note which surfaces you’re missing from, and revisit this chapter after finishing Chapter 7.
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5. What Information You Can Add

Every field you complete helps customers make decisions and gives Google more context about your
business. You don’t need to finish everything on day one, but you should complete every field that applies to
you.

e Official Google Guidance

Google recommends keeping your business information accurate, complete, and up to date, and
reflective of your real-world business.

Business Information You Can Add
to Your Google Business Profile

y

Phone Website Hours

Add your business Add your website Set your business
phone number so SO customers can hours so customers
customers can call learn more and know when you're
you easily. visit your site. open.

Photos Reviews Services

Add photos of your Collect and respond List the services you
business, products, to reviews to build offer so customers
team, and more to trust and attract know how you
show what you offer. more customers. can help.
Products ® Attributes - Opening Date
Showcase your Highlight important Share when your
products and help (J attributes like business opened to
customers discover accessibility, Wi-Fi, tell your story and
what you sell. or family-friendly. build credibility.

Keeping your information accurate and up to date helps customers trust you ‘ ' ‘
o Keep It Updated T g > :

and helps your business show up more often on Google. l I L7 .

Business Name

Use the name customers recognize in the real world. Don’t add keywords, city names, slogans, or phone
numbers.

v Blue Sky Plumbing
X Blue Sky Plumbing | Emergency Plumber Baltimore | Drain Cleaning 24/7

Adding keywords to your business name violates Google’s policies and may lead to edits or suspension.

Primary Category

This tells Google what your business does, and it’s one of the most important fields you’ll choose. Examples:
Dentist, HVAC Contractor, Italian Restaurant, Family Law Attorney.
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Secondary Categories

Primary Category Secondary Categories

Plumber Drainage Service, Water Heater

Installation, Sewer Contractor

% Near Me Master Tip

More categories don’t automatically help. Only add ones that genuinely describe your
business.

Business Description
Explain what you do, who you serve, and what makes you different. Skip promotional language.

X Bestin town / #1 Rated / Cheapest

Clearly explaining your services works better than superlatives.

Business Description: Good vs. Poor

A clear, customer-focused description builds trust and helps people understand your business.

POOR EXAMPLE GOOD EXAMPLE
Promotional & Keyword-Stuffed Clear, Helpful & Customer-Focused

We are the BEST in town!

#1 Rated Roofing Company. LQ,Q%
Cheapest prices GUARANTEED!! .

Top roofer near me offering

We are a local roofing company

serving homeowners and businesses
in [Your City] and surrounding areas.
We provide roof inspections, repairs,

roof repair, roof replacement,
roof installation, shingle roof,
metal roof, flat roof, and more!
Call now for the lowest price
and amazing deals!!!

replacements, and new installations
using quality materials and
workmanship. Our team is licensed,
insured, and committed to
delivering reliable service.

Why it’s not effective:
Sounds promotional, not helpful.
Focuses on you, not the customer.

Why it’s effective:
Clearly explains what you do, who you serve,
and what customers can expect.

_O_ Tips for a Great Description:

@ Highlight what makes
your business unique.

@ Share who you serve
and the areas you cover.

@& Explain what you do
in simple terms.

Address and Service Areas

Storefront businesses should list their physical address. Service-area businesses can hide their address and
define the areas they actually serve, not every city they’d like to rank in.
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Business Hours

Keep hours current, especially around holidays, seasonal schedules, and emergency closures. A customer
showing up to a business that’s unexpectedly closed is a bad first impression.

Phone Number and Website

Use a local phone number when possible, and keep it consistent across your website and directories. Your
website should match your profile information, load quickly, and be mobile-friendly.

Products and Services

These sections are easy to overlook. Products let retailers showcase what they sell; Services spell out exactly
what you offer.

HVAC Contractor example

e AC Installation
® Furnace Repair

e Heat Pump Maintenance

Dentist example

e Teeth Whitening
e Dental Implants

e Emergency Dentistry

Attributes

Attributes help customers quickly spot relevant features: wheelchair accessible, women-owned,
veteran-owned, free Wi-Fi, outdoor seating, online appointments. Only select ones that are actually true.

Photos and Videos

Photos often shape a customer’s decision before they ever visit your website. Include your exterior, interior,
team, vehicles, products, and completed work.

Photos from local events or community involvement help customers get a feel for who you are and your
connection to the community. They’re for building a genuine impression, not for gaming search results.

Businesses that keep their photo gallery current tend to make a more active, trustworthy impression.
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Photo Gallery Example

Show real photos that help customers see your business, your team, and your work.

Brighton

PLUMBING

Exterior Interior Team
Show your building, signage, Give customers a feel for Introduce your team and the

and easy-to-find location. your space and environment. people behind your business.

, M = : ighton
= e E{\Egaws /4
Products Completed Work Community
Highlight the products Showcase your finished projects Share local events and ways
and brands you use. and quality workmanship. you give back.

Keep It Fresh: Add new photos regularly to show what's new, what you're proud of, and that you're active.

Reviews
Reviews are one of the most influential parts of your profile. Respond professionally to positive, negative,

and neutral reviews alike.

e Official Google Guidance

Don’t offer incentives in exchange for reviews. Google’s policies prohibit review incentives, and
violations can put your profile at risk.

Questions & Answers
Customers can ask questions directly on your profile. Check this section regularly so you can answer

accurately before someone else does.

Business Updates

You can post updates about new services, events, seasonal news, or promotions. Publish one whenever you
genuinely have something worth sharing, not on a fixed schedule for its own sake.
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Information Checklist

N T

Business Name v Required
Primary Category v/ Required
Secondary Categories v Recommended
Hours v/ Recommended
Website v/ Recommended
Phone v/ Recommended
Description v Recommended
Services v/ Recommended
Products If applicable
Photos v/ Recommended
Reviews Ongoing
Attributes v/ Recommended
Opening Date Optional
Appointment Link If applicable

— What You Should Do Next

v/ Rewrite your business description in plain language, no superlatives.
v/ Add 3-5 services or products you haven’t listed yet.

v/ Pick 2-3 attributes that genuinely apply to your business.

v/ Upload at least 5 new, well-lit photos.

v/ Reply to your 3 most recent reviews if you haven’t already.
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6. How Google Ranks Local Businesses

One of the most common questions business owners ask is: “How do | rank higher on Google Maps?”

Google doesn’t publish a checklist or scoring system. Instead, it explains that local rankings are based on
three primary factors.

e Official Google Guidance

Google states that local rankings are based on a combination of relevance, distance, and prominence.

Relevance

How well your profile matches what someone is searching for; based on your categories, services, products,
and description.

Distance

How close your business is to the person searching, or to the location included in their search. Distance can’t
be optimized or faked.

Prominence

How well-known and trusted your business appears, based on signals like reviews, reputation, and mentions
across the web.

Local Search Ranking Factors

[ M—Y

Relevance Distance Prominence
How well your profile matches How close your business is How well-known and trusted
what people are searching for. to the searcher. your business appears, based

on reviews, reputation, and
mentions across the web.
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How Google Ranks Local Businesses

@

PROMINENCE

How well-known and
trusted your business is.

©

RELEVANCE DISTANCE

How well your business How close your business
matches what people is to the person
are searching for. searching.

A COMPLETE, ACCURATE
GOOGLE BUSINESS PROFILE

Make sure your profile has up-to-date, consistent,
and comprehensive information.

GREAT CUSTOMER EXPERIENCE

Positive reviews, high ratings, and customer engagement
build trust and boost your rankings.

Foundation first: customer experience earns the reviews and reputation
that build prominence over time.

A complete, accurate profile and great customer experience are the foundation everything else is built on.
Additional Signals Local SEOs Watch

e Industry Consensus

Beyond Google’s three official factors, Local SEO professionals commonly discuss profile
completeness, review velocity, accurate categories, photo quality, website authority, consistent

business information, and regular updates. These are observations from years of testing, not
official ranking factors.

% Near Me Master Tip

Don’t chase hacks. Focus on building the most accurate, complete, and trustworthy profile you
can. Businesses that consistently serve customers well tend to earn stronger reviews and
engagement over time.

— What You Should Do Next

v/ Double-check that your categories, services, and description accurately reflect what you do.

v/ Read a handful of your own reviews and note any recurring themes worth highlighting in your
description.

v/ Skip any “ranking hack” that asks you to misrepresent your location or business information.
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7. Step-by-Step Guide to Setting Up Your Profile

Setting up your profile takes less than an hour for most businesses, though verification can take longer
depending on the method Google requires.

Step 1: Sign In

Visit business.google.com and sign in with the Google Account you’ll use to manage your business.

Step 2: Search for Your Business First

Google may already have a profile for you. Search before creating a new one, and claim it instead of making
a duplicate.

Step 3: Enter Your Business Name

Type your real-world name exactly as customers know it. No keywords or locations unless they’re part of
your official name.

Step 4: Choose Your Primary Category

Pick the category that best describes your main service. You can add secondary categories later.

Step 5: Add Your Location or Service Area

Storefront businesses add their address. Service-area businesses can hide their address and define where
they work.
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o Step 1: Sign In o Step 2: Search for Your Business First o Step 3: Enter Your Business Name
Visit business.google.com and sign in Google may already have a profile for you. Type your real-world name exactly as customers
with the Google Account you'll use to Search before creating a new one, and claim know it. No keywords or locations unless they're
manage your business. it instead of making a duplicate. part of your official name.

® 0 ® & business.googlecom ¢ Go gle
Google Start building your Business Profile
ABC Coffee B

Google Business Profile This will help you get discovered by customers:

Go gle on Google Search and Maps.
Al Maps Images Shopping News  More
Stand out on Google Signin = rreen

with a free Business Profile

T

Use your Google Account Business name*

5 Your business on Google
Tern pespie who finé you on Gaagle Search and
e e e You manage this Business Profile ABC Coffee

Email or phone ——

7 N ABC Coffee ~
orpot amalr N
a6 (128) - Coffee shop c
N —— 123 Main St, Anytown, USA S
© websie | | @ Diections ) [ [] save ) (%, cat

Manage this profile
\

Q, Don't see your business? Then continue to add a new one.

o Step 4: Choose Your Primary Category e Step 5: Add Your Location or Service Area
Pick the category that best describes your main service. Storefront businesses add their address.
You can add secondary categories later. Service-area businesses can hide their address and define where they work.
€ Start building your Business Profile Storefront businesses Service-area businesses
B Add your address so customers can Hide your address (not shown publicly)
e visit your location. and define the areas you serve.
Coffee shop Business address* Hide my business address
— = e (not a store)
You can change and add more lates 123 Main St
BROWSE POPULAR CATEGORIES Anytown; USA 12348 Service areas*
or Within 20 miles of
Food & drink >
J Anytown, USA
Shopping > —
- N
Services > y > b
Hotels & lodging > /I
Outdoors & recreation >

|
\

Offce &industrial > Continue

STOREFRONT BUSINESS SERVICE-AREA BUSINESS

Customers visit you You travel to customers
— Show your street address — Hide your home/office address
— Appear pinned on the map — Define the areas you serve
— Example: retail store, salon, — Example: plumber, electrician, cleaning
restaurant, dental office service, mobile groomer

Choose the model that matches how customers actually reach you.
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Step 6: Add Contact Information

Add your phone number, website, and appointment link (if applicable). Double-check everything for
accuracy.

Step 7: Complete Verification

Google will guide you through whichever method it offers your business.

o Step 6: Add Contact Information o Step 7: Complete Verification
Add your phone number, website, and appointment link Google will guide you through whichever
(if applicable). Double-check everything for accuracy. method it offers your business.

& Start building your Business Profile Verify your Blusinass

To make sure this business is yours, Google needs
to verify your business.

Add contact information

Add a phone number, website, and appointment link 4
so customers can reach you y

Google Phone number* ° 9

2 (555) 123-4567
Choose a way to get verified
Methods may vary based on your business type and location.
—— 1 Website
*hok ok )
| www.abceoffee.com Postcard by mail
Get a postcard with your code at this address )
;”6‘ (&) (@ ‘:/‘é \ Usually arrives in 5-14 days
Seg i A Appointment link (optional)
> https://abecoffee.com/book \ Phone or text >
Get your code by phone or text message

° Q
® @ nstant verification >

Verify instantly if you're eligible

- Tip: Use a phone number and website that Your information is secure and will only be used to

customers can trust and use. verify your business.
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Verification Methods Google May Offer

Google decides which methods are available for your business.

VIDEO VERIFICATION

MOST COMMON

Record a video of your business
to verify ownership.

SEARCH CONSOLE

Verify ownership through
Google Search Console.

(Eligible businesses only)

PHONE OR SMS

Verify your business
by phone or text message.

&
Google selects
which of these

POSTCARD
methods are
e Al
Receive a postcard with Verify your business
a verification code. by email.
(Offered in select cases)
LIVE VIDEO VERIFICATION

A Google representative conducts a live video call
to verify your business when all other options fail.
(Must be requested through Google Support)

You cannot choose the verification method.

Google automatically determines the options based on your business type,
information, and eligibility.

Google selects which of these methods are offered to you.

Step 8: Fill In Every Applicable Field

Before inviting customers to view your profile, finish your logo, cover photo, description, hours, products,
services, and attributes.

Step 9: Add High-Quality Photos

Include your logo, cover image, exterior, interior, team, products, and completed work. Bright, well-lit,
accurate photos work best.
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© step 8: Fill In Every Applicable Field

Before inviting customers to view your profile, finish your logo,
cover photo, description, hours, products, services, and attributes.

Your Business Logo Cover photo
on Google @ /\
[l Home n
BRIGHT
B info BUILDERS
4

alla  Insights
R Business description 7 (@© Hours Va

eviews

Bright Builders is a full-service Mon-Fri  8:00 AM = 6:00 PM

home remodeling compan
B Messages i et Saturday  9:00 AM - 2:00 PM

specializing in kitchens, bathrooms,

¥ i Sunday Closed
LQ Photos and whole-home renovations, Y
Products » . 'y

) (% Products 7 ¢ Services 7
= Services Cabinetry - Countertops - Flaoring Kitchen Remodeling + Bathroom Remodeling

Lighting - Fixtures Interior Renovations « Home Additions.
B  Website

@ Attributes 7
&% Users

Locallyowned «  Freeestimates «*  Licensed +/  Insured v

° Complete these key sections before publishing:

@ Logo @ Products N

@ Cover photo @ services

N

@ Business description

@ Hours

@ Attributes

Step 10: Ask for Your First Reviews

Google Business Profile: The Complete Guide for Beginners (July 2026)

© step 9: Add High-Quality Photos

Include your logo, cover image, exterior, interior, team, products,
and completed work. Bright, well-lit, accurate photos work best.

@ Logo

7

BRIGHT

BUILDERS

A Interior

Photo tips for the best results:
_.C')-_ Bright Clear @ Accurate
Y Use natural Make sure Show your real
light whenever your photos business—what

possible. are in focus.

customers will see.

¢: High-quality, accurate photos build trust and help customers choose you.

Share your review link by email, text, QR code, or a printed thank-you card. Never buy reviews or offer

incentives.

Step 11: Publish Your First Update

Share something worth knowing, a new service, an event, or a recent milestone. It signals that your profile is

active.
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@ Step 10: Ask for Your First Reviews

Share your review link by email, text, QR code,
or a printed thank-you card.

@ Never buy reviews or offer incentives.

Share your review link

Help customers find you on Google
by leaving a review.

& g.page/r/CaX123abcd56/review

BUILDERS

Bright Builders B Email

1 7! iy
=0 e Send review link
Home Builder
OVERVIEW SERVICES REVIEWS PHOTOS

a -

/C‘ ‘/é\\ ] /EI\‘ ‘/é\ Send review link

= &/ Z/ =

CALL DIRECTIONS. SAVE WEBSITE

QR code
Download and share

E Thank-you card
Print review link

@ Review summary

5.0

s
4
3
) 2
1

©® Write a review

-

@ Reviews build trust and improve your visibility.
Make it easy for happy customers to share their experience.

Step 12: Keep It Current

Google Business Profile: The Complete Guide for Beginners (July 2026)

0 Step 11: Publish Your First Update

Share something worth knowing, a new service,
an event, or a recent milestone. It signals that
your profile is active.

& Create post PREVIEW

/ﬂ\.‘ Bright Builders

(4] & © ]

What's New Event Offer Product

Share what's new with your customers..

0/1500 @

We're excited to announce our new
Add photos or videos
(Optional)

design-build service!
From concept to completion, we make the
process simple and stress-free.

Learn more on our website.
@ Add photos or videos

Learn more

° Regular updates keep your profile fresh
and show customers you're active and engaged.

Update ideas:

q:l': New services ﬁ Events ? Milestones & Announcements

Set a recurring reminder to check your information, respond to reviews, add new photos, and answer

customer questions.

Setup Checklist

\

Claim your business

Verify ownership

Select the correct categories
Complete every profile field
Upload professional photos
Add products and services
Request customer reviews

Respond to reviews

SN SN NS SN SN

Review your profile regularly

Publish updates when there’s real news to share
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Google Business Profile

9 Setup Checklist

10 steps to create a complete, trustworthy profile
that helps customers find and choose you.

Sign In
Visit business.google.com and sign in with
the Google Account you'll use to manage your business.

Search for Your Business First
Google may already have a profile for you. Search before
creating a new one, and claim it instead of making a duplicate.

SN L

Enter Your Business Name
Type your real-world name exactly as customers know it.
No keywords or locations unless they're part of your official name.

N,

Choose Your Primary Category
Pick the category that best describes your main service.
You can add secondary categories later.

Add Your Location or Service Area
Storefront businesses add their address. Service-area
businesses can hide their address and define where they work.

Add Contact Information
Add your phone number, website, and appointment link
(if applicable). Double-check everything for accuracy.

Complete Verification
Google will guide you through whichever
method it offers your business.

Fill In Every Applicable Field
Before inviting customers to view your profile, finish your logo,
cover photo, description, hours, products, services, and attributes.

[+ @ ¢ © &

Add High-Quality Photos
Include your logo, cover image, exterior, interior, team,
products, and completed work. Bright, well-lit, accurate photos work best.

Ask for Your First Reviews
Share your review link by email, text, QR code,
or a printed thank-you card. Never buy reviews or offer incentives.

Q B

Publish Your First Update
Share something worth knowing, a new service, an event,
or a recent milestone. It signals that your profile is active.

o
L)
0
[
[
L
L]
0
[
L)
L)

A
=

Print this page ! Print, check off
Use this checklist to build a complete and ﬁ each StePr and
customer-ready profile. get found!
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% Near Me Master Tip

If you can’t complete verification after a reasonable number of attempts, contact Google
Business Profile Support directly through your account.

Don’t keep retrying the same method if it isn’t working.

The Setup Roadmap

Use the next page as a quick-reference summary of the entire process, from claiming your listing through
ongoing maintenance.

— What You Should Do Next

v/ Claim or create your profile today, even if you can’t finish everything at once.
v/ Complete verification as soon as Google offers you a method.

v Block time this week to finish every applicable field.

v Ask 3 customers for a review before moving to the next chapter.
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The Google Business Profile Setup Roadmap

12 essential steps from claiming your profile to long-term success.

: (6)
Add location or Add phone, website & y r_* I\
service area booking link [ | b i ]
\ N Add your business address Add a local phone number, \\ 1
7 A / /f or define your service area website URL, and booking \ l | - |
R (if you don't serve customers link (if applicable). AT o
at your address).
Complete Fill in every a
verification applicable field
Verify your business using Complete as many fields as
the method(s) Google offers possible for accuracy and
(see verification options better visibility.
below).
T D]
Upload high-quality Ask for your
photos first reviews

Sign in & search
for your business

Sign in to your Google Account
and search for your business

Claim your existing
listing or start new

Claim your business if it
already exists. If not,
create a new Google

on Google Search or Maps.

Business Profile.
Enter your exact Choose your primary
business name business category
Use your real-world business Select the category that

name—do not add extra
keywords or location terms.

Add clear, well-lit photos of
your exterior, interior, team,

best describes your
main business.

Share your review link and
ask happy customers to

products, and services. leave reviews.

4 Keep your profile
Publish your up to date
first update Update your profile whenever

Share a post about news,
offers, events, or helpful
tips to engage customers.

your business changes.

» Hours (including seasonal/holiday)
= Services, products & attributes

# Photos, offers & updates

= Respond to reviews

= Check for accuracy regularly

Verification methods Google may offer (you can't choose):

D | &% | B € | EH | B

Video Phone or SMS Email Postcard Live video call
(most common) {limited) (when eligible)

Search Console
(eligible businesses)

Google decides which options are available based on your business type, information, and risk level.

o Print this page and check off each step as you complete it.

Print this page and check off each step as you complete it.
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Google Business Profile is designed to help you connect with customers, but small mistakes can quietly hurt
your visibility or frustrate the people you’re trying to reach. Most are easy to avoid once you know what to

look for.

Using Keywords
in Your Business Name

Use your real business
name, not keywords

Choosing the
Wrong Category

Pick the category that
best describes your

Leaving Important
Fields Blank

Complete your profile —
fill in every applicable

or locations. main service. field.
Not Responding Using Low-Quality “ Not Posting
to Reviews or Outdated Photos Regular Updates

Reply to all reviews —
both positive and negative.

Creating
Duplicate Profiles

Search first and claim

(>

Post bright, clear,
current photos.

Ighoring Verification

Complete verification
so your profile is trusted

Share news, offers,
events, and milestones
to keep your profile active.

Being Inconsistent

Keep your information,
photos, and updates
current over time.

an e><|st|.ng profile instead Shaisblet
of creating a new one.

1. Keyword Stuffing Your Business Name
X Blue Sky Plumbing | Emergency Plumber Baltimore | Water Heater Repair
v Blue Sky Plumbing

e Official Google Guidance

Your business name should reflect your real-world name, as used on your storefront, website,
and other branding.

2. Choosing the Wrong Primary Category

A broad or inaccurate category makes it harder for your profile to appear in relevant searches. A
dental-implant specialist should choose “Dentist,” not “Medical Clinic.”

3. Leaving Your Profile Incomplete

Missing descriptions, services, photos, hours, or attributes create uncertainty for both Google and potential
customers.

4. Ignoring Reviews

Reviews are often the first thing customers read. Ignoring them signals that feedback isn’t a priority.
Respond to positive, negative, and neutral reviews alike.
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5. Low-Quality or Outdated Photos

Avoid blurry images, stock photos, and outdated storefront shots. Update your gallery with real, current
images.

6. Forgetting to Update Hours

Check your hours before holidays, weather events, vacations, and seasonal changes.

7. Creating Duplicate Profiles

Duplicate listings confuse customers and split your reviews. Always search before creating a new profile.

8. Violating Google’s Policies

Google removes or suspends profiles for fake addresses, unstaffed virtual offices, duplicate listings, fake
reviews, and misleading names.

9. Treating GBP as a One-Time Project
Your profile should evolve with your business. Review and update it whenever your business changes:

e Business hours, including holiday and seasonal hours
e Services, products, and attributes

® Photos, as your business evolves

e Customer reviews (by responding)

e Updates, when there’s real news or an offer to share

% Near Me Master Tip

A simple routine helps: review your business information, respond to new reviews, upload
fresh photos, verify your hours, check Questions & Answers, and glance at your Performance
insights.

Even 15-20 minutes every so often can make a meaningful difference. There’s no need to do
this on a rigid monthly schedule, just don’t let it go too long between check-ins.

— What You Should Do Next

v Search your business name to check for duplicate listings.
v/ Scan your profile for any of these 9 mistakes right now.

v/ Fix your business name first if it includes extra keywords.

v Set a recurring reminder (not necessarily monthly) to check in on your profile.
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Google publishes the official rules, but experienced Local SEO professionals spend every day
testing, observing, and solving real-world profile problems. Here’s where their observations

1. Accuracy
Matters

Consistent NAP
(Name, Address, Phone)
across the web builds
trust with Google.

2. Completeness
Wins

The more information
you provide, the more
confident Google is in
showing your profile.

consistently line up.

*

3. Reviews Drive
Everything
Quantity, quality, and

recency of reviews are
major ranking factors.

4. Policy Compliance

Protects You

Following Google’s
guidelines keeps your
profile safe and
visible.

=

5. Upkeep Is
Non-Negotiable

Active profiles that are
regularly updated stay
ranked and relevant.

Accuracy Comes Before Optimization

Getting your name, category, and information right matters more than any advanced tactic. A compliant
profile is worth more than an over-optimized one that risks suspension.

Complete Profiles Perform Better

Profiles that fill in attributes, services, products, and descriptions tend to give customers, and Google, a
clearer picture of the business. Leaving fields blank is one of the most common missed opportunities.
Reviews Build Trust

A steady, ongoing stream of honest reviews tends to serve a business better than requesting a large batch all
at once. Reviews shape how customers perceive you as much as they shape anything else.

Follow Google’s Policies

Most suspensions happen because a business unintentionally broke a rule. Reading Google’s actual policy
documentation upfront can save weeks of frustration later.

Keep Your Profile Updated

Good customer experiences tend to lead to better reviews, stronger engagement, and more repeat business.
Local visibility only matters if it supports real goals: leads, calls, appointments, and revenue, not rankings for
their own sake.

These recommendations reflect years of testing and observations from experienced members of the Local
SEO community and align with Near Me Master’s philosophy of building accurate, trustworthy business
profiles.
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— What You Should Do Next
v Pick one of the five areas above where your profile is weakest, and fix it this week.
v/ Reread your business description for accuracy, not persuasion.

v/ Skim Google’s Business Profile policies at least once (link in the Next Steps chapter).
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10. Google Business Profile in the Age of Al Search

More customers are finding businesses through Al tools like Google’s Al Overviews and Al Mode, ChatGPT,
and others, not just a list of blue links.

Here’s what that means for you in plain terms.

Al Tools Look for Consistent Information

Al systems try to find trustworthy answers by cross-checking information across the web. Your Google
Business Profile is one of the clearest sources they can check: your name, address, phone number, category,
hours, and reviews.

When your profile, website, and other listings all agree, Al tools have an easier time understanding and
describing your business accurately.

Your Reviews Say More Than You Think

Reviews aren’t just social proof anymore. If customers repeatedly mention something, like “same-day
service” or “friendly staff,” that pattern can help Al tools understand what you’re actually known for.

Your Website Still Matters

Your profile is one piece of the puzzle. Al tools also look at your website, other directories, and mentions
around the web. A consistent, complete online presence helps everywhere, not just on Google.

. . Accurate
ESehaistain e Trust Signals e Al Confidence RinAr Soviirs

Business Info (Reviews + Reputation)
What are some quick
maintenance checks Q

before riding?

(Profile + Website + Directories)

& ABC Bike Shop Escasear
" a 48 (128) Ul |
Quick maintenance checks before riding:
“Same-day service and @ Check tire pressure
friendly staff!" @ Test your brakes
@ Inspect the chain
@ Ensure lights are working
; @ Tighten any loose bolts
Name, address, phone, category, Real customer feedback builds Al tools cross-check and ’ .
K Source: Google Business Profile
hours, and more—same reputation and reveals what connect the dots. When
everywhere. you're known for. signals align, confidence Higher confidence leads to more
goes up. accurate, helpful answers about
your business.
o The Bottom Line: Consistent information + positive reviews + a strong online presence = /j
higher Al confidence and better visibility everywhere. ll

Nobody Knows Exactly Where This Is Headed

Not even Google can tell you precisely how Al search will keep evolving. What seems clear is that businesses
with accurate information, genuine reviews, and good customer experiences are consistently
well-positioned, no matter how the technology changes.
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What Should | Do Differently Because of Al?
Less than you might think. Keep doing the fundamentals well:

e Keep your business information accurate
® Earn honest reviews

e Add quality photos

e Maintain your website

e Keep your Google Business Profile up to date

% Near Me Master Tip

Don’t optimize for Al. Optimize for your customers. Businesses that clearly explain who they
are and what they do tend to keep benefiting as search continues to change.

— What You Should Do Next

v/ Check that your business name, address, and phone number match exactly across your
website and profile.

v/ Read your last 10 reviews and note any recurring theme worth adding to your description.

v/ Confirm your website is mobile-friendly and loads quickly.
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Frequently Asked Questions

Q: Is Google Business Profile free?

Yes. Creating and managing a profile is free.

Q: Do | need a website?

No, but a website significantly improves your ability to provide detail, build trust, and convert visitors into
customers.

Q: Can | have more than one profile?

Only if each one represents a legitimate, separately eligible business or location under Google’s
guidelines.

Q: How long does verification take?
It varies by method. Some businesses are verified within minutes; others take several days.

Q: Can | hide my home address?

Yes. Service-area businesses that travel to customers can hide their address while defining the areas they
serve.

Q: Can customers edit my profile?

Yes. Google allows suggested edits, which may publish automatically or require review. Check your profile
regularly for unexpected changes.

Q: How often should | update my profile?

Review it regularly, and update it whenever your business information changes. Periodic checkups also
help you catch suggested edits, incorrect hours, or outdated information.

Q: How many photos should | upload?

There’s no required number, but aim for a gallery that accurately represents your location, team,
products, and services.

Q: Do reviews help rankings?

Google states that review count and review score contribute to prominence. Reviews also influence
customer trust and purchasing decisions directly.

Q: Can Google suspend my profile?

Yes. Profiles that violate Google’s Business Profile policies may be suspended.
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Related Guides

Continue learning with these in-depth guides and resources:

Getting Started

e How to Verify Your Google Business Profile
e Choosing the Right Primary Category
® Google Business Profile Eligibility Requirements
[ ]
Optimization

® Google Business Profile Optimization Checklist
e How to Write a Better Business Description

® Google Business Profile Photos: Best Practices
® Products vs. Services: What’s the Difference?

® Google Business Profile Attributes Explained

Reviews & Reputation
e How to Get More Google Reviews
e HowtoR n Positive Review

e How to Respond to Negative Reviews
e Reporting Fake Google Reviews

Troubleshooting
° le Busin Profi nsi
® Reinstatement Guide

e Duplicate Listings
e Ownership Conflicts

e Suggested Edits Explained

Local SEO & Al Search
e | ocal SEO Basics

e Google’s Local Ranking Factors

® 2026 Local Search Ranking Factors
e local SEO Updates - 2026
e local Citations Explained

e How Al Search Is Changing Local SEQ
® Google Local Services Ads vs. Google Business Profile
e Whatis AEO
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Next Steps

You now understand the fundamentals of Google Business Profile and how it supports your local visibility.
Your next step isn’t to memorize every feature. It’s to start improving your profile one section at a time.
If you haven’t already:

v/ Claim or verify your profile.
Complete every applicable field.
Upload high-quality photos.

Ask satisfied customers for reviews.

NN NN

Review your profile regularly and update it whenever your business information changes.

Ly, Monthly Google Business Profile Maintenance @ ;

1] 2 © o L5

A 5-minute checklist to keep your profile accurate, active, and visible.

Check Hours Respond to Add Photos Review Q&A Check Performance
Reviews Insights
on  9am - 5pm Q ‘ e Performance
ol e -. i /vf/
Thu  9am-5pm -
Fri  9am-S5pm ® . . J | ’ ‘; ‘ .
o - v By (A

Make sure your hours

are correct, including

holidays and special
changes.

D Done

Thank customers for

positive reviews and

professionally reply
to negative ones.

G Done

Add new, high-quality

photos of your business,

team, products,
or services.

[j Done

Check for new questions
and add helpful,
accurate answers.

B Done

Review key metrics to
understand what's
working and where to
improve.

D Done

/-\v Consistency builds visibility. A few minutes each month keeps your profile strong and keeps @
customers (and Google) confident in your business.
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% Free Local Visibility Leak Report

Want to know where your online presence could be stronger?

Fill out the form at https://reports.nearmemaster.com to get your Free Local Visibility Leak
Report and uncover opportunities to improve your Google Business Profile, website, local
citations, and overall visibility in Google Search, Google Maps, and Al-powered search
experiences.

Official Google Resources

® Google Business Profile Help Center
e Business Profile Best Practices Playbook

® Business Profile Policies
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